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THE  A IM  OF THE  TALK  

This talk explores a class of firms active in many different 
industries:  

Intermediaries of Personal Information  

 

Å They collect personal information in exchange of 
money, goods or services 

Å They use personal information to create connection 
between goods/ services and users 

In information economies, connection, not scarcity, 
becomes the most important determinant of value  
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THE  A IM  OF THE  TALK  

ÅAt what conditions can firms exploit personal 
information?  

ÅConsequences in terms of business model  

Å Is economic regulation treating intermediaries of 
personal information consistently?  

ÅUneven privacy norms  regulating access to and 
processing of personal information  

ÅUncorrect  understanding  of competitive 
dynamics  
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PERSONAL  I NFORMATION  ECONOMY  
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Personal 
Data is the 
ñNew Oilò 

Consumer-Data 
Commercial 
Revolution  

Value 
Depends      

on 
Connections   

Intermediaries of 
Personal Information  
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Depending on the             
Legal Framework 

I NTERMEDIARIES  OF PERSONAL  
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How do Intermediaries  Create 
Value ? 

VGenerating Efficiencies 

VTargeted Advertising 

VPredictive Analytics 

VNew Form of Interaction  

VData Trading 
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Suppliers 
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Suppliers 

Intermediary  

Customers 


